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Dear Stakeholder,

This Corporate and Social Responsibility report is now in 

its 12th year and its 2nd year as a combined report with 

Loxleys. Every month, we continue to monitor, identify 

and act upon those small incremental marginal gains 

that can continue to contribute to a positive outcome 

on reducing the impact our operations have on the 

environment.

2018 has seen a continual shift in consumer opinions 

of single-use plastics. This year saw a real emphasis 

on helping our customers remove plastics from their 

products. The Packaging Innovations show in February 

set the scene for our re-launch of Puracoat®; our unique 

barrier coating for the on-the-go food market which 

has already successfully replaced PET linings on several 

packaging lines. We have also successfully sourced 

biodegradable and compostable bags, 10 colour shades 

of biodegradable glitter, and developed home-grown 

solutions for keeping greeting cards and envelopes 

together in retail without the need for bags.

Our customers are engaged and focussed in removing 

single-use plastics from all aspects of their operations, 

and we believe this will be a continued theme throughout 

2019, with the introduction of plastic taxes.

We are delighted to have achieved another year of 0% 

waste to landfill at Sherwood and seen a reduction of 

21.4% in our IPA solvent usage at Loxleys.

We are committed to continue Lynn Tait’s legacy of 

supporting Action Medical Research for Children through 

fund-raising events and supplying greeting cards for the 

charity.

Finally, we are thrilled that at the prestigious 2018 Print 

Week Awards, in the category “Social Stationery Printer 

of the Year”, Sherwood won and Loxleys were highly 

commended. Being recognised and receiving the award is 

a huge accolade for all of our staff.

Yours Sincerely

Jeremy Bacon
Chief Executive Officer
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Our Vision

‘To be the best in whichever market we 

serve, by building innovative customer 

focused partnerships that continually 

deliver quality and best value to our 

customers, staff and shareholders.’

Our Values

• To put the customer at the centre of all we do

• Build successful committed global partnerships

• Be financially prudent for long term development

• Innovative quality business solutions and products

• Be proactive and agile in an ever changing  

   marketplace

• To have honesty, integrity and ethics in all our  

   dealings

• To develop and manage our business in a       

   sustainable and responsible manner.

Our Vision

‘To be the manufacturer of choice for the greeting 

card industry.’

Our Values

• Continual excellence in all we do

• Putting the customer first

• Longevity, honesty, and reliability

• We take the business seriously, but not ourselves
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Loxleys’ entry samples included ‘Umami’ by Paper 

Rose, ‘Orion’ by HotchPotch and ‘Hello Neon’ 

which received Paperfest’s ‘Most Exciting Use of 

Colour’ award. The judges commented: “The foiling 

complimented eye-catching designs”. 

Anna Price, HotchPotch’s Head of Design, added 

“Hello Neon combines two fluorescent Pantones 

in a very exciting way! We worked closely to trial 

the technique for nearly a year while we developed 

and refined the artwork. We are thrilled with the 

success of the finished results, ‘Hello Neon’ was one 

of our best-selling ranges”.

After submitting their environmental achievements 

into this year’s PrintWeek Awards, Loxleys are 

proud to have been shortlisted as a finalist for 

‘The Environmental Company of the Year’. 

Despite being up against extremely tough 

competition, across an astounding number of 

entries from companies across the country, Loxleys 

have been recognised as being among the best in 

the industry for their environmental commitments. 

The entry showed a decrease in their total carbon 

footprint and also included their eco-friendly 

greeting card range - ‘Loxleys4Life’ – which was 

later used to create last year’s invite to Progressive 

Greetings industry awards ‘The Retas’. 

The Sherwood Group were also shortlisted for 

‘FMCG Packaging Printer of the Year’ for the fourth 

consecutive year and our strategic partner, KMD 

Company, were shortlisted in the category 

‘Luxury Packaging Printer of the Year’.

Stories from the year

Sherwood and Loxleys 
secure 1-2 finish in 
PrintWeek Awards  
Once again, The Sherwood Group won ‘Social 

Stationery Printer of the Year’ at the PrintWeek 

Awards. Loxleys secured a high commendation in 

the same category and were also shortlisted as 

finalists for ‘The Environmental Company of the Year’. 

Having received 

nominations for 

two categories 

(social stationery 

and packaging), 

Sherwood’s 

reputation for 

award winning print 

has been further 

enhanced thanks to its excellent production of 

Santoro’s Pop’n’Rock and Swing cards, The Art File 

and Nigel Quiney cards, as well as a conference 

menu for the Greeting Card Association, designed 

and produced in-house by the Smartcentre team.

 

All entries were judged by some of the most 

influential figures within the print industry. The 

judges were looking for consistent repro, print and 

finishing, and commented that Sherwood showed 

“a diverse range of samples with impressive 

details!”

Carl Pledger at Nigel Quiney Publications added: 

“We were overjoyed with our new ‘Designers 

Corner’ range. The Sherwood Group have done 

an exceptional job with the print and an array of 

intricate finishes, creating the high end feel this 

product deserves!”
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well-being, particularly when one is received out of the 
blue! ‘Thinking of You Week’ asks us all to spread that 
sense of well-being by sending cards – whether that be to 
your nearest and dearest, or simply to someone you know 
who could do with cheering up. 

 

Jeremy Bacon completes 
London to Paris charity 
cycle ride  
In July 2018, Jeremy Bacon, The Sherwood Group’s CEO, 
completed a London to Paris charity cycle ride and raised 
over £6,800 for the children’s charity, Action Medical 
Research.
Jeremy took on the cycling challenge along with around 
fifty other riders, including his wife Vicky and close friend 
Andy Jennings. They started in Crystal Palace, London, on 
the 25th July, taking the 340-mile route through Dunkirk 
and Cambrai. They arrived in Paris on the 29th of July 
to coincide with the finish of the Tour de France. All the 
money raised goes towards funding medical research into 
conditions affecting babies and young children.

Jeremy cycled in memory of Lynn Tait, a publisher, 
retailer and founder of The Ladder Club, who died two  
years ago after a long battle with cancer. 

“Lynn encouraged me to do my first cycle ride for Action 

Medical Research in 2014, while she helped to raise funds 

for the charity through a Christmas cards project. This 

initiative meant a lot to Lynn and I would like to continue 

supporting her legacy” 
 
The collective total raised by the riders during the London 
to Paris bike ride exceeds £100,000. 

The Sherwood Group teams 
up with greeting card 
publishers for a good cause  
The Sherwood Group, together with support from Nigel 
Quiney Publications, Paper Rose, Abacus Cards, The Art 
File and Cath Tate Cards, have organised the donation 
of a greeting card stand to Sandstones Care Home in 
Merseyside, who are a non-profit organisation, providing 
care and support for elderly people.
 
Sherwood were approached by a member of staff at The 
Anchor Group who asked for donations of cards for one 
of their homes – Sandstones, in Wallasey, Merseyside. 
Sadly one of their residents had passed away, and her 
wish for the home was to create a greeting card stand 
for her fellow residents and their families to purchase 
cards from.
 
Teaming up with their customers, The Sherwood Group 
organised the collection of a variety of cards and 
ensured the cards were donated in time for ‘Thinking of 
You Week’, to further support the GCA’s initiative.
The proceeds raised by selling the cards will help to 
support the care home and fund day trips for the 
residents, particularly those with dementia. Home 
Manager, Sam Armstrong added:  

“Thank you to Sherwood and their customers for this 

kind donation of cards, it enables us to raise vital funds 

for our amenities accounts which is used to fund special 

activities for our residents and grant special wishes.”

 

Thinking of You Week
‘Thinking of You Week’ took place between the 24th 
and 30th September 2018 with an aim to encourage 
people to send a message via a greeting card – showing 
care with a carefully chosen card and a hand-written 
message. Research has proven that receiving a hand-
written card can improve our mood and sense of  

Doing the right thing for our industry and our communities
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Mighty Hikers
On the 28th of July, a 
number of The Sherwood 
Group’s employees took 
part in one of Macmillan’s 
‘Mighty Hikes’ through 
the Peak District to raise 
vital funds for people 
affected by cancer.
Sarah Shortt, Michelle 
Thompson, Neil Webster, 
Matt Gooch and Matt Cowlishaw walked an incredible 26 
miles from Darley Moor to Bakewell, raising a total of 
£3,932! 

enjoys successful launch
With consumer concerns over single-use plastics, the 
demand for the Sherwood Group’s water-based moisture 
and grease resistant barrier coating – Puracoat® – has 
never been higher.  
Relaunched at Packaging Innovations show in February 
2018, with a tested accreditation from Smithers PIRA, 
Puracoat® received great interest from a variety of 
visitors and a high number of inquiries on live projects, 
particularly for the on-the-go food markets. 

 
Sherwood helps Chilango 
banish plastics with new 
Puracoat® packaging 
Chilango, a UK based Mexican restaurant chain, 
was looking for a replacement for its bagasse trays 
and plastic lids, which are used to serve burritos, 
tacos, salads and nachos. Its new range of eco- friendly 
packaging has now launched.

Doing the right thing for our industry and our communities
Report 2019

Corporate and Social
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Sarah Haynes, Marketing Manager at Chilango 

commented: 

“We are very proud to be one of the first to have a 

Puracoat® barrier coated product, making our packaging 

100% biodegradable and compostable. The move away 

from plastic is an exciting step for the Chilango brand 

and plays an important role in building our commitment 

to environmentally friendly practices.”

Sherwood Employees of 
The Year 2018 
For the past five years, we have run our  ‘Employee of 

the Month’ scheme. Each month Sherwood’s employees 

nominate and recognise their colleagues for hard work 

and exemplary contribution and performance. Out of the 

12 Employees of the Month, a vote is cast to nominate 

two Employees of the Year. This year we are delighted to 

announce the winners are Ryan Cope and Richard Green. 

 

 

 

Ryan started at The Sherwood Group in 2012 as a 

Reprographics Apprentice. He was recognised by his 

colleagues for continually going above and beyond to 

ensure the printing presses are always supplied with 

packaging printing plates. Richard has been working at 

Sherwood for the past twelve years in our warehouse 

areas. He was nominated for all his hard work and efforts in 

taking over the role of Transport and Warehouse Manager.

If you have received exceptional customer service from 

one of our employees, and you would like to recognise 

their hard work, please email Anna Fawcett to obtain the 

nomination form at: 
 

anna.fawcett@sherwoodgroupuk.com
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Responding to environmental 
concerns by Removing, 
Reducing, Replacing, 
and Recycling, with the 
Loxleys4Life range

With environmental concerns shaping the greeting 

card industry, Loxleys are leading the way with their 

commitment to providing environmental solutions. 

They have recently launched their pioneering 

eco-friendly greeting card range; Loxleys4Life, 

which provides the greeting card industry with 

environmentally responsible alternatives to 

traditional processes, including;

• 100% bio-degradable and recyclable flitter

• 100% bio-degradable and recyclable cello bags

• A plastic free alternative to traditional plastic gems

• Mineral based toner inks

 

These processes allow single-use plastic to be 

completely eliminated from all finishes, offering a 

greener way to produce cards.

Loxleys Eco-Glitter range includes a portfolio of 10 

colours including the much 

sought after biodegradable 

Crystalina, ensuring 

publisher’s designs maintain 

their ‘sparkle’ whilst 

sustaining the environment.  

The Eco-Bags now on offer 

in the range provide high 

quality bagging with a lower 

carbon footprint. Being 

certified biodegradable, 

the film will disintegrate within six months under 

controlled conditions and can be recycled or 

incinerated.

Throughout the year Loxleys have made continuous 

incremental improvements to their environmental 

performance, with their internal and external efforts, 

and they will continue to do so long into the future to 

ensure they are working to protect the environment 

‘4Life’, not just for today.

Into The Blue – 
The Retas Go Green

Working in partnership with the design team at Paper 

Rose, the Loxleys4Life Eco-Glitter made its debut at 

the industry wide event; The Retas. 

The invite was printed using only biodegradable 

finishes, on a board made from post consumer 

coffee cup waste, and using printing techniques 

which minimised the environmental impact of the 

invite. Teamed with the fantastic sea life artwork 

the invitation turned out to be one that ‘David 

Attenborough would be pleased with’.  Loxleys 

have led the way in creating an example of how 

environmentally responsible products can be 

produced. This product was supplied free-of-charge in 

support of the greeting card industry. 

                                4Life
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Reggie Pugh, Paper Rose’s Creative Director, 

commented “The challenge was to make the industry 

event invite totally environmentally responsible. 

Working with the graphics from our creative team, 

pioneering their eco-flitter and printing it on recycled 

coffee cup board from GF Smith; Loxleys offered us 

great service and always rise to a challenge when 

we want to achieve something new, critical to the 

success of our business. We have a great working/

development partnership.”

 

Green Greetings are 
‘On The Cards’

Working in partnership with Paper Rose, Loxleys 

were proud to manufacture this year’s ‘On The Cards’ 

winning entry. Run by the Greeting Card Association, 

the competition was an initiative intended to raise 

awareness among students and young designers 

about the creative possibilities in our industry. The 

winning designs were then produced and featured in 

Paperchase stores 

across the country. 

This year’s 

winning range, 

the ‘Herby Friends’, is a 100% biodegradable and 

recyclable, 6 piece collection printed by Loxleys The 

Digital Hub. The cards each have a seed disc inside 

for the recipient to plant and are bagged in fully 

biodegradable cello bags provided by Loxleys.

Lynn Tait’s legacy lives on 
through Action Medical 
Research and Loxleys

Loxleys have also continued to support Lynn Tait’s 

legacy by teaming up with Wrendale’s Hannah 

Dale, to produce a card for charity, free of charge, 

with 100% of the proceeds going to Action Medical 

Research.

 

 

Loxleys care about the 
environment all year round, 
not just at Christmas!

With greeting cards playing a particularly important 

role during the festive period, Loxleys felt it was only 

right to send our customers a Christmas card that 

cares for the environment as much as we do! 

Using FSC certified board and mineral based toner 

ink, the card was 100% recyclable. Wrapped up in 

an envelope made from post consumer coffee cup 

waste, every element was eco-friendly.
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For 2018, we have changed the way we calculate and 

present our carbon footprint figures to present the 

overall energy consumption, changes in the business 

with investments in extra machinery, and the laden 

weight of our delivery vehicles. To illustrate our 

environmental performance, we have again presented 

our full 2017 figures to reflect these changes in order 

to draw a comparison.

 

The figures below show our electricity and gas 

consumption have both increased on last year. One 

of our printing presses moved to UV inks in 2018 and 

we also implemented 24 hour and weekend working 

patterns to cope with increased production demand 

and shorter lead-times.  

2018 also saw KMD Company move from Leicester 

in to the Sherwood’s Nottingham premises, bringing 

with them additional die cutting, gluing, and 

laminating machinery, which accounts for some of 

the additional electricity consumption.

Energy Matters... 

Our energy usage accounts for 97.9% of our 

factory’s annual carbon footprint. We have managed 

to further reduce the overall impact of our company 

cars from last year by 11.5%  by better use of route 

planning, combining journeys and appointments, and 

reducing mileage. 

Measurements of 
Environmental Performance

The core target is to minimise our carbon footprint 

and we strive to reduce all contributing factors. 

We continually measure all areas that affect our 

footprint, and use this data as key performance 

indicators. Shown on the left are the figures recorded 

over the last two years.

Despite seeing an increase in our carbon output, 

we are satisfied with the figures for 2018, especially 

as this has again been an extremely busy year with 

another sharp increase in work for the packaging 

market, with extended periods of 24 hour and 

weekend working. Electricity, gas, and water 

consumption have increased slightly, with our overall 

number of impressions increasing by 3.1% from last 

year.

We are proud to have achieved our sixth year of 

0% waste to landfill. All of our waste continues to 

be separated into recycling waste streams, by either 

ourselves or our waste collection provider. As new 

waste streams enter the business, we will always 

strive to work with contractors to remove these 

new streams for disposal in a safe and responsible 

manner.

We will continue with our commitments to reduce the 

impact our activities have on the environment, and 

look forward to sharing our progression of continual 

improvements with you next year.

Solvents used (Kg)

Electricity (kWh)

Gas (kWh)

Water (m3)

Waste to landfill (litres)

Packaging (Kg)

Total No. impressions

Factory CO2 (tonnes)

Company car mileage

Company Car CO2 (tonnes) 

Total factory and car fleet 
CO2 emissions (tonnes)

20172018

2,505

1,671,082

431,931

2,329

0

162,121

40,143,757

1,077

79,111

29

1,106

3,700

1,868,586

532,593

2,709

0

141,951

41,385,226

1,214

71,044

26

1,240
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Our energy use in the factory makes up 97.3% of our 

annual carbon footprint.

Our annual energy consumption has increased in 

2018 due to our expansion as a company, with our 

sales increasing 12% year on year. We have installed 

3 new packing machines this year and have worked 

a considerable number of additional hours including 

additional night shifts and weekends. We have also 

resolved issues with our heating system, which has 

resulted in an increase in gas usage, but a more 

comfortable environment for our workforce. Our 

gas usage has increased by 34.53% on last year, 

electricity by 2.6% and water by 17.39%.

Whilst the overall impact of our company cars has not 

changed noticeably since last year, we continue to 

monitor our vehicles and their environmental impact 

with a view to replacing them with more fuel efficient 

vehicles and smarter route planning.

As shown in the results below, we have seen our total 

CO
2
 emissions increase slightly from 2017.

Measurements of 
Environmental Performance

We continually monitor and strive to make further 

improvements to our environmental commitments. 

Reducing our IPA (solvent) usage was a prime 

environmental objective for 2018. The 21.4% saving 

on IPA purchases was achieved by progressively 

reducing the amount of alcohol dosed by the presses, 

and also by changing the actual IPA used to a 

different product. 

We will continue to measure all areas that affect 

our carbon footprint. We remain committed to the 

continuous improvement of our environmental 

performance and we will continue to actively work 

towards reducing the environmental impact of a 

greeting card in the year ahead.

Shared Delivery Vehicles
 

Compared to 2017, when we moved a total of  

21,888 pallets, 2018 saw us delivering a total of 

18,686 pallets. Even with a reduced delivery quota, 

we have seen our CO2 footprint increase in this area. 

Our customer base is growing and spreading much 

further afield, hence the distances our vehicles have 

to travel. This, coupled with extra journies as a result 

of KMD joining the group and sharing our vehicle 

resources, has resulted in an increase in the number 

of miles covered by our delivery fleet in 2018. 

Solvents used (Kg)

Electricity (kWh)

Gas (kWh)

Water (m3)

Packaging (Kg)

Total No. impressions

Factory CO2 (tonnes)

Company car mileage

Company Car CO2 (tonnes) 

Total factory and car fleet 
CO2 emissions (tonnes)

20172018

6,000

1,311,154

388,314

1,650

129,113

24,680,161

853

72,899

26

879

4,715

1,345,737

522,390

1,937

129,260

21,245,036

903

70,612

25

928

Report 2019
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2018

3,232
tonnes CO2

2017

1,707
tonnes CO2

2018

317,148
miles driven

2017

185,129
miles driven
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‘Simplicity’

(Italian, from Latin simplex, simplic -, simple)

‘Forest’     ‘Thinking’    - in Chinese

Global view

The Sherwood Press Hong Kong 
celebrates 15 years in business

The Sherwood Press Hong Kong (SPHK), a Far East manufacturing 

subsidiary of the Sherwood Group, celebrated its 15th anniversary on the 

19th of November 2018.

The SPHK office was founded in 

2003 by the Group’s CEO Jeremy 

Bacon and Derek Lam, with a vision 

of blending the best of East and West 

to provide a global manufacturing 

solution to the Group’s UK customers.

In November 2011, Semplice, the 

Group’s Far East manufacturing 

plant, was opened in Xiegang town, 

Guangdong Province of China; to 

offer outstanding, cost effective 

production of greeting cards, gift 

bags, gift packaging and social 

stationery – ideal for intricate and hand finished products.

Sherwood Global - Committed to 
quality and ethical standards

Semplice has established standards when it comes to their corporate 

and social responsibilities. The new, modern factory is equipped with the 

latest  cutting-edge automated machinery and holds accreditations that 

mirror the Sherwood Group’s accreditations in the UK.

Semplice currently holds;

• ISO9001: 2015

• ISO14001: 2015

Semplice also holds FSC® (FSC-C134642) chain of custody certification.

Semplice has undertaken the SMETA 2 pillar audit for ethical compliance.

They are committed to the sustainable development of social and 

environmental affairs: 

• The provision of air-conditioning dormitories for employees

• The provision of free Wifi for leisure internet use for workers

• The use of processor-less printing plates to reduce the use of chemicals

• Installation of LED lighting to increase energy efficiency and reduce CO2

• Flattening of the production planning to minimize workers hours

‘Wherever we 
operate in 

the world, the 
Sherwood Group 

will always 
follow the same 
high standards.’
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CSR Policy
Sherwood Press

Human 
Resources

Environment

Community

Compliance

Quality &
Service

• We ensure our food packaging products are manufactured following the best practice guide 
   for low migration printing; using low migration, food safe inks and virgin food grade, certified   
   packaging boards on direct contact and non-direct contact food packaging
• Sherwood’s presses feature alcohol free printing
• Low migration chemicals and coatings are used on press
• Grade AA BRC/ Global Standard ‘High Hygiene Category’ certification for Packaging and  
   Packaging Materials.
• Sedex members both in the UK and China
• Sedex members Ethical Trade Audit (SMETA) 2 Pillar Audit for business & environmental practices for  
   Semplice and (SMETA) 4 Pillar Audit for Sherwood

• Continuous investment in technology to provide increased efficiencies, and reduced waste
• Sherwood O% waste to landfill
• All Sherwood’s presses switched to low migration ink
• 100% reduction in plastic and metal CMYK ink containers by pumping ink directly to press
• All plastic is crushed, baled and sent for recycling
• Further development of our aqueous based Puracoat® barrier coating
• Sherwood Implementation of all of the recommendations supplied by the Carbon Trust
• ISO 14001 certification both in the UK and China
• Optimised motors and installation of power factoring throughout the Sherwood factory,   
   with frequent thermal testing
• Lighting and heating control throughout the entire Sherwood factory, including 
   low energy tubes
• Launch of Pura® sustainable packaging into the marketplace
• Company wide car sharing and cycle to work scheme
• Shared transportation with other group member businesses
• Implementation of The 8 Wastes programme to drive out wasted resources
• Working closely with our waste contractors to reduce the impact of our waste and waste  
   movements on the environment
• Launch of 100% biodegradable and recyclable flitter range, cellophane bags, and plastic-free  
  alternative to gems for greeting cards 

• Continual development of staff in key positions, including management, innovation  and  
   production though “Manufacturing Excellence” initiatives
• Apprentice and Graduate management training programmes at work policy,
  committed to developing  new talent and providing opportunities for young people
• Diversity and Dignity at work policy
• Energy awareness training for all staff
• Continuation of the Smart Academy for skills development and succession planning

• Annual Customer Satisfaction Survey
• Continuation of Sherwood and Loxleys’ Key Account Management Programme 
• ISO 9001 certification both in the UK and China
• Winners of the 2013 & 2016 UK Packaging Awards ‘Carton board Pack of the Year’ 
• Winners of the 2014 & 2015 PrintWeek Awards ‘FMCG Packaging Printer of the Year’
• Integration of new MIS and development of workflow automation for ordering, artwork  
   approval, and imposition of greeting cards
• Winners of the 2018 PrintWeek Awards ‘Social Stationery Printer of the Year’ 

• Sherwood helped launch the first  World Land Trust carbon balanced products by  
   being the first company to use a carbon balanced paper from PaperCo
• Material donations to PACE rehabilitation centre in Derby
• Supporting Action Medical Research Charity through fundraising activities
• Producing greeting cards for Ash Lea School to help them raise funds
• Raising funds for Macmillan Cancer Support charity
• Donations to various charities on behalf of respondents to our customer survey 
• Materials donations to Project Intake, Sheffield
• Supporting Help For Heroes through fundraising activities

CSR Policy... developing year
upon year

Report 2019

Corporate and Social

Responsibility
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