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Dear Stakeholder,
Our Corporate and Social Responsibility report is now in 
its 13th year and its 3rd year as a combined report with 
Loxleys. We recognise that it is more important than ever 
to reduce our impact on the environment and be socially 
responsible, as we continue to monitor, identify and act 
on improving our operations to minimise our impact on 
the environment.

2019 has seen a huge global focus on the need to reduce 
single-use plastic and we have been very successful in 
enabling our customers to achieve this goal with our 
Puracoat® solution. Puracoat® is our unique water-
based barrier coating that eliminates the need for PET 
linings. The independently verified KIT Level 12 grease 
resistant and moisture resistant coating is bio-degradable, 
recyclable and compostable when used with the 
appropriate board.

We have been assisting our customers in removing 
single use plastics from all aspects of their product 
and operations, from wood based compostable bags, 
biodegradable glitter, replacing plastic embellishments 
from greeting cards with environmentally friendly 
alternatives, to reducing the physical amount of 
packaging required on a product line. 

We are delighted that we have achieved another year of 
0% waste to landfill at Sherwood; the 7th year in a row! 
At Sherwood, we are very proud to have increased 
printed impressions by over 20% yet decreased our 
carbon footprint overall by 13%, and at Loxleys increased 
the number of printed impressions by a massive 46.8% 
and still achieved a gas reduction of 12%, electricity by 
4% and water by 76%. Great achievements which are a 
credit to our staff and partners. 

We are extremely proud that we have retained our BRC 
AA standard for food accreditation at Sherwood, with 
zero minor non-conformances, an almost unheard-of 
achievement.

We continue to support local and national charities, with 
various fund-raising events throughout the year, including 
Melbourne House Christmas card fund raising, Radio 
gem’s Mission Christmas which helped thousands of 
children living in poverty, Red Nose Day and raising funds 
for Macmillan Cancer Support with a sponsored hike. 

Finally, I would like to thank all of our staff, suppliers 
and customers in their continued support, not just in 
business, but in the achievement in realising the positive 
outcomes with our environmental and social objectives. 
Without your support these would not be possible. 

Yours Sincerely

 
Jeremy Bacon
Chief Executive Officer

Our Vision
‘To be the best in whichever market we serve, by 
building innovative customer-focused partnerships that 
continually deliver quality and best value to our 
customers, staff and shareholders.’

Our Values

• To put the customer at the centre of all we do

• Build successful committed global partnerships

• Be financially prudent for long term development

• Innovative quality business solutions and products

• Be proactive and agile in an ever changing  
 marketplace

• To have honesty, integrity and ethics in all our  
 dealings

• To develop and manage our business in a     
 sustainable and responsible manner.

Our Vision
‘To be the manufacturer of choice for the greeting 
card industry.’

Our Values

• Continual excellence in all we do

• Putting the customer first

• Longevity, honesty, and reliability

• We take the business seriously, but not ourselves
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Stories from the year
On a mission
During December, Sherwood staff raised £119 and 
donated over 50 gifts to gem radio’s Mission Christmas. 
There are thousands of children living in poverty in our 
local community who are in danger of waking up to no 
presents on Christmas Day. For some of these families, 
Christmas is a luxury they simply cannot afford.

Baking off for
On the 15th of March we 
held “The Great Sherwood 
Bake Off” in aid of Comic 
Relief’s Red Nose Day. 

Members of staff baked 
a variety of cakes which 
were then marked on 
presentation, consistency 
and taste by selected judges. 
Lisa Greenwood (Stock Controller and Transport 
Administrator) came out top with a stunning two-tiered 
chocolate cake.

Staff then offered up donations in return for tasting their 
hard work and raised £151.96.

Hiking for
On 6th July, Matt Cowlishaw (Customer Service 
Manager) and Michelle Thompson (Management 
Accountant) along with their Dad, completed a 26.7 
mile hike along the Northumberland Coast as part of 
Macmillan Cancer Support’s Mighty Hikes. 
Described as a ‘marathon’ hike, Macmillan organise a 
series of one-day hiking events every year throughout 
the UK that take participants through some of the most 

Helping those less fortunate

As part of The Sherwood Group’s on-going initiative to 
help and support our local community, this year we have 
once again worked with a local care home, Melbourne 
House, on a greeting card project.

The home provides nursing, convalescent, respite, 
dementia, personal and residential care services as 
well as end of life and palliative care. As Christmas 
approaches, funding and budgets don’t stretch to cover 
special events such as Christmas Day, therefore those that 
have no family nearby will have a day like any other day.
Sherwood have worked alongside the residents and staff 
to put together a pack of 10 Christmas cards, which the 
home have then been able to sell to help raise funds to 

make their Christmas extra special.
The residents designed the cards themselves making 
collages out of old cards, wrapping paper and other craft 
supplies. Kim Durose, The Group’s ‘Packaging and Design 
Innovation Manager’, then scanned and retouched the 
artwork to create print-ready artwork before Sherwood 
printed, UV varnished, cut and folded the cards. The 
cards, along with envelopes kindly donated by Enveco, 
were hand-packed by KMD Company in to cello bags 
donated by KL Plastics.
All proceeds made from selling the cards go straight 
to Melbourne House and their residents. Trayce Pullen, 
house manager of Melbourne House commented:

“I am totally overwhelmed by the generosity shown by 
The Sherwood Group. It is good to know some people 
in this world still care about others less fortunate.” 

Melbourne house is located on Grannis Drive in 
Aspley, Nottingham

Report 2020
Corporate and Social

Responsibility
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beautiful and unspoiled parts of the country. 
Matt completed the route in 9 hours and 1 minute, 
with Michelle and their Dad finishing in 13 hours and 12 
minutes. Matt then went on to complete another 26.8 
mile hike on Saturday 27th through the Peak District – 

finishing 105th, in 8 hours and 54 minutes.
All the money raised goes straight to Macmillan towards 
the vital work they do – providing physical, financial and 
emotional support to those with cancer. Matt, Michelle 
and their Dad raised an amazing £1,446! 

Nigel Quiney continues to sparkle 
without costing the Earth!
Nigel Quiney’s Pizazz range continues to sparkle, 
but this time using eco-glitter, ensuring continued 
sustainability of the environment. The Sherwood Group 
have supported the greeting card publisher in their 
move away from conventional plastic-based glitter, to a 
eucalyptus tree cellulose based alternative.  
The eco-glitter colours which will degrade in soil, fresh 
water, wastewater or marine environments, where 
micro-organisms are present, conforms to ISO 14851, 
ISO 15985 and ASTM D6601-09, as well as meeting 
standards for both industrial and home composting. 
Nigel Quiney’s Managing Director, Alison Butterworth, 
commented:

“We’re thrilled to be one of the first companies using 
this eco-glitter, it’s a great product! We’re working 
closely with The Sherwood Group to reduce our 
carbon footprint and plastic usage. We want to make 
sure we can continue producing beautiful products 
that people love sending and receiving and we want 
to make sure we can continue doing this, without it 
costing the Earth.” 

The group has worked closely with the card publisher 
to bring this project to fruition, not only switching up 
their glitter, the range included vegetable-based inks 

and environmentally friendly packaging techniques.  The 
eco-glitter range includes a portfolio of 10 colours and 
is part of a wider range of eco-solutions available within 
the group. We are proud to continue to work with 
our customers to offer them environmentally friendly 
alternatives wherever we can. 

Awards
We are delighted to announce that The Sherwood 
Group were highly commended at the 2019 PrintWeek 
Awards, for ‘FMCG Packaging Printer of the year’ and 
‘Social Stationery Printer of the year’ - continuing our 
reputation for award winning print. 
All entries were judged by some of the most influential 
figures within the print industry and the judges were 
looking for consistent print, finishing and repro. 

Eliminating plastic packaging for the 
FMCG market
While in the running for ‘FMCG Packaging Printer of 
the Year’, samples were submitted from Chilango and 
Harrods. Looking for a replacement for bagasse trays 
and plastic lids were Chilango, a Mexican restaurant 
serving hot and cold take-away food. The new packaging 
needed to be more robust, vibrant and iconic, enabling 
them to tell the Chilango brand story, whilst being 
environmentally friendly, functional and maintain the 

food’s temperature during delivery.
The Sherwood Group used a Kraft board, Puracoat® 
barrier coating and food-safe print inks to deliver 
the final pack, ensuring Chilango products were 
delivered fresh and appetizingly hot with no food 
migration through the carton. The pack achieved a 
100% elimination of plastic components, offering a 
fully biodegradable solution. Applying our Puracoat® 
aqueous barrier coating means the product does not 
impact the recycling stream, as there is no need to 
separate a board and film for recycling purposes.
 
Sarah Haynes, Marketing Manager at Chilango 
commented:
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Committed to protecting the environment, the entry 
also featured Nigel Quiney’s ‘Pizazz Embellished’ range, 
created with Eco-Glitter. Produced using biodegradable 
and compostable glitter, the designs also showcased foil, 
emboss and included an insert to page two. Carl Pledger, 
Art Manager at Nigel Quiney added:

“We’re so pleased with our new ‘Pizazz Embellished’ 
range, The Sherwood Group have done an exceptional 
job with a multitude of intricate finishes, creating the 
high end feel this product deserves!!” 

Sherwood retain BRC AA 
Standard accreditation for food 
packaging manufacture 
The Sherwood Group are delighted to announce that 
they have retained their BRC ‘AA’ print certification 
from The British Retail Consortium, with zero minor 
non-conformances. 

Following an extensive audit process and vigorous 
inspection of our manufacturing facility, The Sherwood 
Group achieved a ‘High Hygiene Category’ certification 
of the BRC Global Standard for ‘Packaging and Packaging 
Materials’. 
BRC guarantees the standardisation of quality, safety and 
operational criteria and ensures that legal obligations 
and protection are met for the end consumer. 
The ‘High Hygiene Category’ requirements relate to the 
production of packaging that comes into direct contact 
with food or with other hygiene sensitive products. 
To meet the requirements of the standard, the Group 
yet again excelled in expectations across a stringent 
set of criteria. The principal requirements are the 
adoption and implementation of a ‘Hazard and Risk 
Management System’, a documented and effective 
quality management system and a control of the 
factory environmental standards, products, processes 
and personnel.  Richard Bacon, Managing Director of 
Sherwood commented: 

“This is a fantastic achievement, to get a 100% pass 
for BRC AA Standard is a real credit to the hard work, 
commitment and care taken by all of our employees”

Sherwood have been producing food packaging since 
2009 and achieved their first BRC accreditation in 
2010. The BRC award is a testament of Sherwood’s 
commitment to service, quality, exemplary procedures 
and high-quality staff.

 “The way the packaging looks is making everyone 
feel proud about the brand, and guests have noticed 
the improvement in environmental credentials on this 
packaging”.

Adding to the entry was the worlds most famous 
department store, Harrods, who had a brief to design 
and manufacture a multifunctional picnic carry pack for 
their food hall. The carry pack needed to accommodate 
a combination of Puracoat® trays and pots for freshly 
made sandwiches, salads, mini patisserie selection and 
fruit to take away. The Sherwood Group’s in-house 
constructional design team created the concept within a 
limited printing sheet parameter, considering the pack’s 
needs for multiple gluing and folding.
Jeremy Bacon, Group Chief Executive commented:

KMD Company, our strategic partner, were short-
listed in the category ‘Luxury Packaging Printer of The 
Year’ with Loxleys also being short-listed in ‘Social 
Stationery Printer of The Year’. 

The Sherwood Group were also finalists in the UK 
Packaging Awards 2019.

Producing seemingly impossible greeting 
card designs
The Social Stationery 
entries consisted of the 
limited-edition Santoro 
Swing Card, celebrating the 
company’s 25th anniversary, 
with multiple foil textures, 
chiselled flute foil and the 
signature Santoro intricate 
die-cutting. The special 
edition design was printed on 350gsm Creato Matt with 
a spot semi matt varnish to the front.  Luico Santoro,  
Director of Santoro Ltd, explained what the range meant 
to him:

“The Sherwood Group have been printing our Swing 
Card designs since the very beginning. For 25 years 
they have consistently produced the seemingly 
impossible for us. We had an ambitious vision for the 
limited-edition Happy Birthday card to commemorate 
this anniversary. Others might have shied away from 
such a project, but Sherwood have allowed us to 
bring it to life and it is the perfect way to serve this 
moment justice.” 
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Alice Buck, Loxleys Marketing Coordinator, commented:

“Loxleys are pleased to be working on continually 
reducing the environmental impact of our operations 
and products. Our eco-range has allowed us to bring 
to market new sustainable solutions, specifically 
focused around plastic reduction. It is great to see 
more and more publishers switching to sustainable 
materials and processes. We continue to work on new 
product development across all areas of our business 
we look forward to working with customers and 
suppliers to implement these solutions.”

Loxleys launches 100% plastic-
free packaging solutions for 
multipack cards and eurohooks
The Loxleys and Sherwood Group innovation team have 
designed and developed a cost effective plastic-free 
solution for multipack cards, with a specific focus on the 
charity Christmas card market. 

Tony Lorriman, Loxleys Managing Director explains: 

“Traditionally this sector has been reliant on OPP plastic 
cello bag packaging, however we have now developed 
some effective board sleeve alternatives which eliminate 
the need for plastic.”

 

 

Loxleys pave the way for a green 
future with Naked Bagging options
Continuing their campaign to reduce the environmental
impact of greetings cards, Loxleys have now perfected 
a solution for both single closed wrap packaging and 
single open wrap packaging, focused on reducing 
single-use plastics.  

Secure-Seal
Secure-Seal is an eco-alternative to single closed
wrap bags, the paper-based label will hold a card and
envelope together securely, whilst being completely
peel-able at consumer level. Meaning both elements
can be separated without causing any damage. 
The solution is recyclable and allows publishers to 
maximise their branding opportunities. 

Secure-Reveal
Secure-Reveal offers an environmentally friendly 
alternative to single-open wrap bags. Using the latest 
glue dot technology, this solution is strong enough to 
hold the card and envelope together, preventing damage 
to either element, while being completely removable and 
leaving no residue on either component.  

Tony Lorriman, Loxleys Managing Director, commented: 

“Being able to offer environmentally friendly solutions 
that allow our greeting card customers to reduce 
and remove plastics has been a key priority for us. 
We continue to analyse our complete supply chain, 
making continuous incremental improvements that 
look to reduce and provide alternatives to single use 
plastics. The importance of working together with 
customers and suppliers to implement sustainable 
production practices and materials is Loxleys main  
focus going forward.”
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The eco-friendly solution is a die-cut board casing which 
holds both the cards and envelopes securely together, 
providing areas for text, branding or barcodes and  
replaces the need for a cello wrap. In conjunction with 
this product development, the Loxleys and Sherwood 
teams have also tackled euro hooks, another area where 
single use plastics are commonly used in the industry.

Loxleys have also launched an integrated plastic-
free euro-hook, the Eco-Hook™. This solution sees 
the elimination of a plastic euro-hook by replacing it 
with an all-board alternative. The Eco-Hook™, which 
is integrated into the card design itself, is combined 
with a perforation line to provide an easy tear for the 
consumer.
 

 

Recognising that the euro-hook is an integral part to 
displaying cards at retail, but with a shift and need to 
reduce plastic consumption, the Eco-Hook™ allows 
consumers to recycle it along with any other paper or 
board household waste. Meaning no confusion about 
recycling streams at kerbside.  
Tony Lorriman, Managing Director, explained: 

“With a shift towards naked cards, it was vital that 
we developed a solution that would allow publishers 
and retailers to continue displaying their cards on a 
hanging euro-hook, but we knew we faced issues with 
using a plastic based euro-hook or attaching a euro-
hook to a non-bagged card because of the damages 
it would cause to the card.  An integrated board hook 
solved all the problems, it allows us to combine the 
Eco-Hook© with a Secure-Seal label, displaying the 
card securely at retail whilst allowing us to offer our 
customers a naked card packing option.”

Eco-Hook™ is a registered design, registered to Loxleys 
Print Ltd, Kiln Street, Sheffield, S8 0YS.

These two new additions join Loxleys’ range of 
environmentally friendly solutions, which currently
includes eco-friendly alternatives to plastic gems, glitter 
and a wide range of eco-bags.

Loxleys launch the greeting card 
industry’s first cello bag made 
with home compostable film
 
Loxleys have collaborated with Clarifoil® film 
manufacturer - Celanese - to launch the greeting card 
industry’s first cello bag made with home compostable 
material.

Unveiling the biodegradable and home compostable 
solution at PG Live 2019, this alternative offers the 
greeting card industry high quality packaging that is 
made in the UK and that can be safely disposed of 
without compromising the environment. Formulated 
with a special grade of wood pulp, the bio-film 
guarantees exceptional transparency and gloss. 
Importantly, the main raw material is renewable and 
sustainably sourced from PEFC™ certified forestry. 
The Clarifoil® film used to create the bags conforms 
to EN 13432 certifying biodegradability and industrial 
composting, TUV Austria OK Compost Home certified 
for home composting and is PLASTIC-FREE marked by A 
PLASTIC PLANET.

As well as a successful year of environmentally friendly 
product development, Loxleys are pleased to have 
achieved Next Category 1 rated factory approval, graded 
by the Next code of practise department. 

To find out more about Loxleys complete eco-range, 
please visit www.loxleys.co.uk or contact their sales team 
at sales@loxleys.co.uk

The next big project on Loxleys' solutions agenda is 
non-plastic solutions for secondary packaging to replace 
transit packaging. Reinforcing Loxleys commitment to 
environmental improvements, Loxleys will continue to 
work on reducing the environmental impact of their 
operations and products
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3,700

1,868,586

532,593

2,709

0

141,951

41,385,226

1,214

71,044

26

1,240

4,375

1,752,662

728,882

2,749

0

166,745

49,893,573

1,213

85,973

29

1,081

For the 2020 report, we have presented our energy 
usage and carbon footprint figures to show the overall 
factory energy consumption and environmental impact 
of our delivery vehicles. To illustrate our ongoing 
environmental performance, we have again presented 
our figures from the past three calendar years in order 
to draw effective comparisons.
 
The figures below show our electricity consumption 
has fallen in 2019, though our gas consumption has 
risen. The unusually hot prolonged summer of 2018 and 
the comparatively colder start to winter of 2019 were 
major contributory factors. A full overhaul of our factory 
heating system has resulted in an increase in gas usage, 
but a more comfortable environment for our colleagues.

Our energy usage accounts for 98.4% of our factory’s 
annual carbon footprint. Unfortunately, the impact of 
our company cars has risen by 21.2%  from last year 
purely as a direct consequence of an increase in the 
mileage covered. 

Energy Matters... 

Measurements of Environmental 
Performance
The core target is always to minimise our carbon 
footprint and we strive to reduce all contributing factors. 
We continually measure all areas that affect our 
footprint, and use this data as key performance 
indicators. Shown on the left are the figures recorded 
over the past three years.

The number of impressions in the factory has increased 
by 20.5% , yet our carbon footprint has decreased by 
13% as a result of the reduced electricity consumption 
driven by really positive changes to working efficiencies 
within the factory. We are satisfied with the figures for 
2019, as this has again been an extremely busy year with 
another sharp increase in work for the packaging market. 

We are proud to have achieved our seventh year of 
0% waste to landfill. All of our waste continues to 
be separated into recycling waste streams, by either 
ourselves or our waste collection provider. We are 
continually challenged with new waste streams entering 
the business and we will always strive to source and 
work with contractors to remove these new streams for 
disposal in a safe and responsible manner.

We will continue with our commitments to reduce the 
impact our activities have on the environment, and 
look forward to sharing our progression of continual 
improvements with you in 2021.

Solvents used (Kg)

Electricity (kWh)

Gas (kWh)

Water (m3)

Waste to landfill (litres)

Packaging (Kg)

Total No. impressions

Factory CO2 (tonnes)

Company car mileage

Company Car CO2 
(tonnes) 

Total factory and car fleet 
CO2 emissions (tonnes)

2018 20172019

2,505

1,671,082

431,931

2,329

0

162,121

40,143,757

1,077

79,111

29

1,106

SPLOX_CSR Report2020.indd   8SPLOX_CSR Report2020.indd   8 11/02/2020   12:4911/02/2020   12:49



8 9

Report 2020
Corporate and Social

Responsibility

Our energy use in the factory makes up 97.8% of our 
annual carbon footprint.
 
Our annual energy consumption has decreased in 2019 
despite a rise of 46.8% in the number impressions, with 
our sales increasing 12% year on year. Our gas usage has 
decreased by 12% on last year, electricity by 4% and 
water by 76%.

Whilst the overall mileage of our company cars has 
not changed noticeably since last year, we have seen a 
reduction in our carbon emissions with the use of more 
fuel efficient and some hybrid vehicles. We will continue 
to monitor our vehicles and their environmental impact 
with a view to replacing them with more fuel efficient 
vehicles and even smarter route planning.

As shown in the results below, we have seen our total 
CO2 emissions decrease slightly from 2018.

Measurements of Environmental 
Performance
We continually monitor and strive to make further 
improvements to our environmental commitments.
A prime environmental objective for 2018 was reducing 
our IPA (solvent) usage. Whilst we were not expecting 
to see a similar drastic reduction again in 2019, we were 
confident of maintaining a level of consumption level 
more in-line within our acceptable limits.

We will continue to measure all areas that affect our 
carbon footprint. In partnership with the Smartcentre 
design team at Sherwood, we have made some great 
advances with a number of designs for sustainable 
replacements for cello bags in the charity greeting 
cards market. We remain committed to the continuous 
improvement of our environmental performance and 
we will continue to actively work towards reducing the 
environmental impact of a greeting card in the year 
ahead.

Shared Delivery Vehicles
Compared to 2018, when we moved a total of  
18,686 pallets, last year saw us delivering a total of 
25,464 pallets. Even with an increased pallet quota, we 
have seen our CO2 footprint decrease in this area. An 
increase in factory output for a customer base which is 
still growing and spreading even further afield, increases 
the distances our vehicles need to travel. However, 
changes in the way CO2 is calculated, lighter payloads 
and increased use of smaller vehicles has seen an overall 
reduction in our carbon footprint.

2018

317,148
miles driven

2017

185,129
miles driven

2019

372,953
miles driven

2018

3,232
tonnes CO2

2017

1,707
tonnes CO2

2019

2,711
tonnes CO2

4,715

1,345,737

522,390

1,937

129,260

21,245,036

903

70,612

25

928

5,200

1,293,393

460,181

1,101

166,162

31,197,263

849

71,801

19

868

Solvents used (Kg)

Electricity (kWh)

Gas (kWh)

Water (m3)

Packaging (Kg)

Total No. impressions

Factory CO2 (tonnes)

Company car mileage
Company Car CO2 
(tonnes) 

Total factory and car fleet 
CO2 emissions (tonnes)

2018 20172019

6,000

1,311,154

388,314

1,650

129,113

24,680,161

853

72,899

26

879
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‘Simplicity’
(Italian, from Latin simplex, simplic -, simple)

‘Forest’     ‘Thinking’    - in Chinese

Global view
Semplice passes Next Code of Practice 
audit with flying colours 
The Sherwood Press Hong Kong (SPHK), a Far East manufacturing 
subsidiary of the Sherwood Group, celebrated a successful Code of 
Practice audit in October by UK retailer Next. 
 
The Next Code of Practice builds upon the standards laid down in 
the SMETA ETI Base Code to ensure the retailers' supply chain is 
demonstrably committed to ethical and social compliance.

Sherwood Global - Committed to quality 
and ethical standards 

Semplice has established standards when it comes to their corporate 
and social responsibilities. The new, modern factory is equipped with the 
latest  cutting-edge automated machinery and holds accreditations that 
mirror the Sherwood Group’s accreditations in the UK.

Semplice currently holds;

• ISO9001: 2015

• ISO14001: 2015

Semplice also holds FSC® (FSC-C134642) chain of custody certification.

Semplice has undertaken the SMETA 2 pillar audit for ethical compliance.

They are committed to the sustainable development of social and   
environmental affairs:

• The provision of air-conditioned dormitories for employees
• The provision of free Wifi for leisure internet use for workers
• The use of processor-less printing plates to reduce the use 
 of chemicals
• Installation of LED lighting to increase energy efficiency and 
 reduce CO2
• Flattening of production planning to minimize workers hours

Managing VOCs for a cleaner environment 

The control of VOCs is one of China’s highest priorities in the strive to 
meet and exceed air pollution targets. The most important principle in 
2017 was the “Notice of Three Year Plan on Defending the Blue Sky”, 
which brought new legislation and requirements on manufacturers to 
control the amount of VOCs entering the air from factory emissions. 
Semplice have installed VOC filters above both the Lithographic and 
Silkscreen presses, and have been awarded Permission of Pollution 
Discharge certification.

‘Wherever we operate 
in the world, the 

Sherwood Group will 
always follow the same 

high standards.’
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CSR Policy... developing year
CSR Policy

Sherwood Press

Human 
Resources

Environment

Community

Compliance

Quality &
Service

• We ensure our food packaging products are manufactured following the best practice guide 
    for low migration printing; using low migration, food safe inks and virgin food grade, certified   
    packaging boards on direct contact and non-direct contact food packaging
• Sherwood’s presses feature alcohol free printing
• Grade AA BRC/ Global Standard ‘High Hygiene Category’ certification for Packaging and 
   Packaging Materials.
• Sedex members both in the UK and China
• Sedex members Ethical Trade Audit (SMETA) 2 Pillar Audit for business & environmental practices for  
    Semplice and (SMETA) 4 Pillar Audit for Sherwood

• Continuous investment in technology to provide increased efficiencies, and reduced waste
• Sherwood 0% waste to landfill
• All Sherwood’s presses switched to low migration ink
• 100% reduction in plastic and metal CMYK ink containers by pumping ink directly to press
• All plastic waste is crushed, baled and sent for recycling
• Further development of our aqueous based Puracoat® barrier coating
• Sherwood Implementation of all of the recommendations supplied by the Carbon Trust
• ISO 14001 certification both in the UK and China
• Optimised motors and installation of power factoring throughout the Sherwood factory,   
    with frequent thermal testing
• Lighting and heating control throughout the entire Sherwood factory, including  low energy tubes
• Launch of Pura® sustainable packaging into the marketplace
• Company wide car sharing and cycle to work scheme
• Shared transportation with other group member businesses
• Implementation of The 8 Wastes programme to drive out unnecessary resources
• Working closely with our waste contractors to reduce the impact of our waste and waste  
   movements on the environment
• Launch of 100% biodegradable and recyclable flitter range, cellophane bags, and plastic-free  
   alternative to gems for greeting cards 

• Continual development of staff in key positions, including management, design & innovation   
      and production through “Manufacturing Excellence” initiatives
• Apprentice and Graduate Management Training programmes at work policy, committed to  
   developing  new talent and providing opportunities for young people
• Diversity and Dignity at work policy
• Energy awareness training for all staff
• Continuation of the Smart Academy for skills development and succession planning

• Annual Customer Satisfaction Survey
• Continuation of Sherwood and Loxleys’ Key Account Management Programme 
• ISO 9001 certification both in the UK and China
• Winners of the 2013 & 2016 UK Packaging Awards ‘Carton Board Pack of the Year’ 
• Winners of the 2014 & 2015 PrintWeek Awards ‘FMCG Packaging Printer of the Year’
• Integration of new MIS and development of workflow automation for ordering, artwork  
    approval, and imposition of greeting cards
• Winners of the 2018 PrintWeek Awards ‘FMCG Packaging Printer of the Year’
• ‘Highly Commended’ at the 2019 PrintWeek Awards ‘Social Stationery Printer of the Year’ 
 

• Sherwood helped launch the first  World Land Trust carbon balanced products by  
   being the first company to use a carbon balanced paper from PaperCo
• Producing greeting cards for Melbourne House to help them raise funds for residents
• Raising funds for Macmillan Cancer Support charity
• Raising funds for gem radio's Mission Christmas Cash for Kids
• Donations to various charities on behalf of respondents to our customer survey 
• Material donations to Project Intake, Sheffield

upon year
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